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and can ook good and buy fair-
rrade, [ think they'll go for what
makes them feel good on the
inside as well as the outside ™

According to the soclally
conscious nonprofit Fair Trade
Federation, falr trade means an
equitable parmership between
American marketers and foreign
producers. Generally, the work-
zrs get a good wage in context of
their local economies, have
apporiunities to advance, work
n healthy and safe environ-
menis and have long-lerm rela-
ltonships with the marketers.

Sales of [air-trade goods are on
‘e rise, and the steep growth is
1ot likely to level off in the near
{iure, said Amanda Chehrezad,
ipokeswoman for Co-op Amer-
ca, a nonprofil advocacy group.

ures avallable, North Ameri-

cans spent $ 180 million on
airly raded products, mostly
:offee and tea, according to the
“air Trade Federatlon. That was
ip 44 percent from the year
wfore.

“Prart of it [s definitely prople
lecoming more aware and pus-
‘hasing products that are based
n their consclence,” said
Chehrezad.

“Every dollar you spend is like
I virle, and you can decide to
pend those dollars with good
‘OMipanies .., of you can spend
Uwith companies only con-
erned with the bottom line.”

Buslnesses are listening.

Every article of clothing sold
1 Mo Sweat, based in Waltham,
dass., was made by a union
inployves. To make it profitable,
he company forgoes advertis-
[, 3aid president and chief

In 2002, the most recent fig-

Loomstate jeans 1150

The organic catton in these jeans
was growr on farms in Turkey,
California and Texas. and the
jeans were assemibled by workars in
& Los Angeles factory. The
company believes chemicals
dar't betong in fashion

Apparel kid's T-shirt
($12), kid's shorts (2 /()
and underwear (36)

The dowrtown Los Angeles
company’s godl is effidency, and that
means keaping everylhing, from design o
manufacturing, under one roal. The

- 3,000 warkers rmake betweaen

e e e

Labels like *Made in Guaternala™ dont
reveal the conditions of the workers o
e thty’ wie paid. Often, its up fo
the cormpary to decide how much of
an iem's history (o reveal But here
are a few online references for
do-n-yoursalf resaanch,

B www. greenpages.org - 3 Web
site supported by Co-o0 America,
whiene you anter the item you're
lockang for 1o find far-trade or socially
corscous companies that sell it

B www. responsibleshopper.org
— anather Co-op Armerica Web site to
LEanCh cormpanies and their track
reconds with labor wiolations, environ-
mental issues and ethics,
B www. siistainablestyle.org/
osh/home.vtml - ar online
reference book by Sustanable
Style Foundation that fists
socially conscious
comparies.

= Gina Kim

Indigenous Designs
men’s button-up shirt
(555
Uriganic colton prown on
Portuguese farms and then
| putiogether by workers
making a livable wage in
Guimaraes, Portugal.
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Businesses are lislening.
Every article of clothing sold

by No Sweat, based in Walthain,

ass., was made by a union
cmployee. To make || profitable,
the company forgoes advertis-
ing, said president and chiel
executive Adam Nelman.

But even without celebrity
endorsemenis and magazine
als, No Sweai has reaped profits
and seen staggering gro The
company grossed $1 million lasg
year and sold its products solely
anling, Neiman said, This year,
the union-made clothes and
shoes can be found in 135 stores
arcund the world, and groas
profits are expected to be about
53 million, e said.

“It’s a very little warld, and if
you're gaing (o love your nelgh-
bor, well, we're all (n the same
neighborhood, ™ Neiman said.
“Lovving your nelghbor means
Ioving your neighborhood seam-
ilress,”

CIEfE Drll, the owner and
founder of Splaff Flopps, sees
the world the same way,

The ftip-flop company makes
shoes from old tires and used
bicycle inner tubes.

“It*s all stuff that oiherwize
would have been thrown (o the
garbage, " said Drill, who identi-
fies himself first as a surfer and
then as an énvironmenialist,

The tires and tubses are sortad,
cleaned and cut ar & warehouse
in 5an [Mego, and then trucked
[t a factory in Mexico, where the
workers get health care, paid
vacations and eam about $150 a
week, aboui three times the
going rate there, Drill gaid.

It"s not charity, Drill insisis,

“That's their value to me. I'm
not really deing them a favor,
I"'m paying them what they're
warth, and hopefully, eventu-
ally, [ can pay them more,” he
Zaid,

Edun men's
jeans (5155
Another em product
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and underwear (15
The downtown Los Angedes
company's goal i efficiency, and that

means keaping everything, from design o

manufacturing under onie roof. The:

massapes, subsidized bus
passes and free bicycles,

rrade at a family-owned factory

in Tunisia for the brand by U2's Bono.
1o find places where they can ing power to change the world,”
pay the lowest wages and offer  he said,
the least benefits.” Lanzibar Tribal A, a mid-

Briggs admits she wears lown Sacramento import store,

clathes that were likely pro- only sells falry traded items,
duced in 3 sweatshop, but she said owner Scoii Farrell, While
believes awareness is the key to  clothes are just 5 percent of the
change. store's business, the Nepalese

Hlita mmee it e =

3,000 workers make betwesn
313 and $20 an hour, get
medical and dental benafits,

sincks anymaore,” she sald, “In
really is possible to have high
style that’s fairly traded.”

That is the basis of RBono's
Edun brand.

Deborah Lindquist
silk and ribbon top
5557

This halver was made by
the LA designer and her
handful of zssistants from
ribian and avirtage sik
scaff. Lindguist befieves in
“reincamating new fab-
fics” or recycling materials
such a5 silk and cashmere,
“I warited to do something
that's good for the planet.”
S il

treaied well, the reality [sn't as
peachy.

put agether by workers
making 3 vable wagein - |
Guimaraes, Portugal.

Indigenous Desigrs, based In Santa Rosa,
rrestly comracts with workers from the high-
lands of Pens and Bruador

Sairamenin Ber photograpin Fomence Low

Boing to buy it because it's a cute
shirt,” ahe said.

Busy schedules and increasing  Ober, a lecturer at the Univer-

demands on time make it hard
lor professionals to research the

“Our goal is producing a collec-  history of the clothes they buy.

tion that is profitable and looks
goed, and is viable in the faakine

sity of Caltfornia, Davis, ks an
unlikely haute boutigue owner.
But with a doctorate in cul-

Susanne w*{'fl:'!ﬁ 28, of South  pyral anthropoboey, Ober teachss

- PP
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founcler of Splaff Flopps, sees
the warld the same way.

The flip-flop company makes
shoes from old tires and used
picycle inner fubes.

“It's all atutf {hat otherwise
would kave been theown in the
garbage,” said Drill, who identi-
fies himself firs1 a3 a surfer and
then 43 an environmentalist.

The tires and tubes are sorted,
cleaned and cut at a warehouse
in San Diego, and then trucked
to 4 factory in Mexico, where the
workers get healih care, pald
vacatlons and earn about $150 a
week, about three times the
going rate there, Drill said.

It's noi charity, Drill insists.

*That's thelr value 1o me. I'm
nat really doing them a favor.
I'm paying them what they're
worth, and hopefully, eventu-
ally, 1 can pay them more,” he
i,

That mantra is different from
the textbook company always
Inoking a1 the botom line. In the
classic business model, compa-
tiles move their factorles fo
wherever they can gat the same
product for the least amount of
mopey without concern {or the
people doing the work,

But that mentality could lead
to exploltative work environ-
ments,

“We live In a global economy
today, where 97 percent of the
clothing we buy b5 made ofi-
shore,” said Barbaca Briggs, a
semlar assoclate with the Na-
tional Labor Committee, a hu-
man rights advocacy group.
“Who is making the clothing in
our names and selling the cloth-
ing are large 1.5. retailers who
are literally searching the world

Edun men's
jeans (1155
Another itarm product

rnade at a lamity-ovned factory

in Tumndsia for the brand by U2's Bong
1o flnd places where they can ing power 1o change the world,”
pay the lowesi wages andoffer  be said.
the least benefits, ” Zanzibar Tribal Art, a mid-

Briggs admits she wears town SacTamento impor store,

clothes thai were likely pro- only zeits fairly traded items,

duced in a sweatshop, but she
belirves awarenzss is the key [0
[ o 5

*It"s very critical we turm this
arouind and figure oul how to
regulate the industry and make
this clothing indusiry an indus-

try with a human face and trans-

lates to the well-being of the
families who are making this
stulf,” she said,

hie most CoOmmon coTpo-

rate vinlations seen by

Veritd, a Massachuseis-
based nonprofit organization
that andits International facto-
rles, are low wages without
overtime pay, health and safety
problems, and anti-union poli-
cies, said executive directmr Dan
Viederman.

In China, workers are under-
paid an average of 21 percent of
their wages, he said.

“ [Buying fair-trade products)
is 2 way of using your purchas-

said owner Scotl Farrell. While
clothes are just 5 percent of the
store’s business, the Nepalese
andl Indian workers who make
its shirts, sarangs and other
items are paid well, given child
care and ofien réceive a portion
of the profits, Farrell said.

“I'm not In this (o make a
profit,” he szid about his store.
*In my personal feeling, we're
only as good as the weakiest
painl within seciety. ... Making
a profit off of someone else’s
pain and suffering doesn’t sii
well with me,”

And fashion doesn 't have io
be sacrificed for conscience
anymare, sald Rebecca Luke,
co-founder of the Seattle-based
Sustainable Style Foundation, a
nonprofit group working for
sustaimahility within the style
industries,

“You don't have to give up
anything to be sustainable. It's
not about hemp and Birken-

stocks anymaore, ™ she said, “It
really is possible to have high
siyle that's fairly traded.”

That is the hasis of Bono's
Edun brand.

*(hur goal is producing a collec-
tion that is profitable and looks
good, and is viable in the fashion
world and it's done in an ethical
manner, ” said Edun spokes-
woman Bridget Russo. *We
ensire the best we can that
everyone alo
being taken
way.”

Edun also has made a commit-
ment to 15 workers, whether in
Sputh America or Africa, to stay
It their communities for the leng
term. The mantra is that it's
better to give people work in-
stead of ald.

“The idea iz we're not going 1o
mave production based on
price,” Russo said, “We pay and
stay, and don’t cut and run,
which happens quite oiten be-
cause with mosi companies,
price is a priority,”

‘While it’s a no-brainer to want
clothes in which the people
along the assembly line were

the chain is not
antage of In any

M e e | P
hangiful of assistants from
ribiban end 4 vintags sik
scarf. Lindguist bélieves in
"rericarnating new fab-
rics” or recycling rmatenzls
such as silk and cashmare
*| wanted to do something
ihat's good for the planet.”
she said.

treated well, the reality isn't as
peachy.

Busy schedules and increasing
demands on time make it hard
for professionals w research the
history of the clothes ey buy,

Susanne Westley, 48, of South
Matomas, said she certainly
would hexitae before buying
clothing from a manufacturer
with a poor reputation, bat isn'
likely to change her routine Lo
Tunt for falr-trade items.

“I don't know if I would go oul
of my way or pay exira for that
stamp of approval,” said West-
ley, who works a5 a real estate
agent, “But if ! know a couniry
07 manufacturer has a reputa-
tion for poor working condi-
tinns, it definitely puts a sour
taste in my mouth when [ think
about buying their merchan-
dise,”

Ober, the owner of the Davis
boutigue that touts itself as the
“House of Ethlcal Style,” knows
that selling people on fair wade
ia tough. But that's why she puts
Ineking good first.

“You're going for something
thai loaks tabulous. You're

Sacrament Bep protograpmy Fatence Lo

golng to buy it because i'sa oute
ahirt,” she said.

Ober, a lecturer at the Univer
slty of California, Davis, isag.
unlikely haute boutique D!}

But with a doctorate in ¢
tural anthropology, Gher ieaches
globalization and studies the  *
effects of trade agreements.

Already a regular buyer of
natural foods, she decided o
branch out into clothing but
found it frusirating to hunt down
the background of every T-shirt
ot pair of jeans she booght.

She suggested the idea of a
falr-rade-only store (o students
aver the years, but when the
shop never came to b, she
decided 1o do it hersellin Febru-
ary. She fpund the storefront,
nestled between a cafe and &
bank, In May, and opened Tuly
10,

“The concept of fair trade,”
she said, "is ative and well in
Davls."

EEw
The Bee"s Ging Kim can be
reached ar (916) 321-1228 ar
gkt saches, com




